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While all that stuff about frequencies for each variable separately is interesting, the main use of 

cross-tabs is to compare variables to help us to draw interesting conclusions. This is far easier than 

looking at the raw data. For example, Table 4.7 shows that those who prefer existentialist meditations 

also tend to have higher wine consumption. Those who like romantic comedies also have high wine 

consumption, especially compared with those who like musicals (perhaps they stick to vodka?).

think it over 4.12

Some of the columns do not have any data, for example none of the participants who liked Action 

Blockbusters drank between 12 and 15 glasses of wine. The cell has been left empty. Could the fact that 

the cell is empty be misinterpreted? Is there a way in which you could show that the cell, for example, 

was not forgotten and in fact there was no data for that particular cell?

Converting the numbers in the cells to percentages can provide more insight, because sometimes we can 

be misled by the large or small amount in each cell, when as a percentage it may actually be quite small, 

or large, respectively. It is quite a simple task, but you need to remember that the number in each cell is 

actually two separate percentages. It is a percentage of both the row and the column it appears in. To convert 

a cross-tab like Table 4.7 to row percentages, you simply divide the number in the cell by the total for that 

row (right hand margin) and of course multiply by 100. To convert to column percentages, you do the same 

thing, but divide the number in the cell by the column total (bottom margin). Table 4.8 shows the row 

percentages for the cross-tab in Table 4.7 in the upper panel and the column percentages in the lower panel.

Table 4.8  Percentages in cross-tabulation

Row percentages

Count of ID Glasses p/wk

Preference 0–2 3–5 6–8 9–11 12–15 Grand total

Action Blockbuster 46.15% 53.85% 0.00% 0.00% 0.00% 100.00%

Existentialist Meditation 0.00% 0.00% 0.00% 29.03% 70.97% 100.00%

Musical 75.00% 25.00% 0.00% 0.00% 0.00% 100.00%

Romantic Comedy 0.00% 0.00% 36.00% 48.00% 16.00% 100.00%

Science Fiction 84.21% 15.79% 0.00% 0.00% 0.00% 100.00%

Grand total 31.00% 13.00% 9.00% 21.00% 26.00% 100.00%

Table 4.7  Example cross-tabulation

Count of ID Glasses p/wk

Preference 0–2 3–5 6–8 9–11 12–15 Grand total

Action Blockbuster 6 7 13

Existentialist Meditation 9 22 31

Musical 9 3 12

Romantic Comedy 9 12 4 25

Science Fiction 16 3 19

Grand total 31 13 9 21 26 100
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